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Certified that Trade Mark / a representation is annexed hereto, has been registered in the name(s) of -
GYAWUN MEDIA PRVATE LIMITED, BUL BUL BAGH BARZULLA SRINAGAR BADGAM, BUDGAM-190005, The Trade Marks Act, 1999,
(Body Incorporate)

In Class 35 Under No. 4042663 as ofthe date 31 December 2018  inrespect of

Goods and service as annexed

GYAWUN

o
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Trade Marks Registry MUMBAI Registrar of Trademarks

AFENHIOT e A ai@ & to af & v § AR FANRIT gE 2o ad A FrAE@W F AU H GZF o a¥ Y FrATA™ F FFAA W N AdAFA fHAT FT FHATI
Registration isfor 10 years from the date of application and may then be renewed for a period of 10 yearsand also at the expiration of each period of 10 years.

gg gAToTgT A wrdarRat & g@ve & Qe ar [{gy & I@EAFI0T 3fPeg FIF & v a8 §

This certificate isnot for use in legal proceedings or for obtaining Registration abroad.

Roquft - sw R R & TarfAcd # F1$ aRada @ W, AT FRIEAR & AT TYA F gd A IT ARG # I & AT 9d A gRada g w aRada & v smdea qia fear Sar anfge.
Note: Upon any change of ownership of this Trademark or change in address, of the principal place of business or address for service in India a request should AT ONCE be made to register the change.
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Amnexure of Certificate No.: 2209330
Trade Mark No. 4042663 Date 31/12/2018

Class Goods Descripition

Advertising, publicity, advertising agency services, publicity agency services, production of advertising films, business management of performing artists,
design of advertising materials, marketing, on-line advertising on a computer network, organization of exhibitions for commercial or advertising purposes,
organization of trade fairs for commercial or advertising purposes, organization of fashion shows for promotional purposes, pay per click advertising, sales
ipromotion for others, Advertising; Business management; Business administration; Office functions

35
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